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I nnovation is by nature the basis of the-con
changing gl obal context, where the impact of
profoundly changes established systems, exhi
confronting themselves with the new challeng
ni che.

Spealkarico Gallorini (GRS)

The business activities, networking and pers
el ements at the base of each successf ul ex hi
applications and interactions between operat
everyday | ife? How wil!/l business interaction
SpealGéemanl uca Salviotti (SDA Bocconi)
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DIEGIETALTMARKETI NG

When we talk about digital marketing it is n
mar ket is already profoundly transformed, be
ecosystem of the various niches in which we
value of new digital technologies, with a ne
exhibitions to rethink their communication m
mar ket i s becoming increasingly important. H

Speakemancesca Golfetto (Universita Bocconi)
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https://www.exponetwork.it/enrico-gallorini-ita?hsLang=it-it
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Exhi bitions can grow at extremely different 1

down to different sales cultures, different I
have been developed in each company. Digital
grow a show further. The presentation of Mat:t

practice exampl es.
SpealMat t hias (MBBi CBasul t)ing Group

The future is no |l onger what | i magined t
modi fying my business models. Are you changi-
the main drivers to be clear about when it ¢«
relationships, networking and personal and pr

Spealerrado Facco (LI NK Business Strategy)
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The evolution of organization models to face
operating in advanced services, such as trad:¢
internal structures to manage the i mpact of
Spealerrado Facco (LI NK Business Strategy)

Tal k with a Gl obal Organi
Execu(tMawre zia Villa, AD Korn Ferry
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